1

et wo g wer-33004/99 REGD. NO. D. L.-33004/99

azette of In dla

EXI‘RAORDINARY

T H—E&UE 3-—39-TUE (j)
PART II—Section 3—Sub-section (i)

WiER € uwlE
PUBLISHED BY AUTHORITY .

% foeedt, qua, wiEd 25, 2004/6EH 6, 1925
NEW DELHI, WEDNESDAY, FEBRUARY 25, 2004/PHALGUNA 6, 1925

(amen fawm)
g
¢ fewett, 25 wwdl, 2004

LR, 137(31),—Tarite ofi o e Sears (Foamee =it it er iR sArre den Sres, S, Fard S forer =i
fafram) sifufmm, 2003 (zooaemszx)ﬁummmmmﬁaﬁraﬁrmaﬂ%m%ﬁamwﬁwfaﬁmﬁwm

¥, st . —

1. dfr - Uty i — (1) o Proel A e i ot e See (e <6 witrdry s saram qen afre,
I, Ward AR faawor) fram, 2004 1 '

(2) A TEel W, 2004@?@6%1

2. URRHTT : — 7 Frt § v @ B S g0 st onferd 7 8, —

(=) aﬁﬁqq"%ﬁifﬁaeﬁimaw@dﬂrq(mmq—imgﬁﬁaeﬁ"{‘a?m?wmﬁl—qWm?rWaﬁiﬁm
=1 fafiree) srfufrm, 2003 Sfula B,

(@) “u' | efufEg ﬂm@rﬁwﬁ’ﬂ%;

620 GI/2004 C M



THE GAZETTE OF INDIA : EXTRAORDINARY - [Pary I—Szc. 3(7)] -

(1) srfufm 2 ary 3(3) H sfcafas ' ge v H Ye e off T St San s S-S g € SR e
srfedftam, wfemm, Wwa vy, mwaﬁ"{@mwmﬁﬁﬁﬁ;aﬁt

'<a> wﬁmmmmﬁmmmﬁmmmaﬁm%mmﬁma

‘ a:mm%"??rﬂs‘zﬁ‘l s

(2) FFT AR TREA store vl srere e SRR 3 Ao &TW«TT@%W\TW%WWWW&W
T HrEEA F w9 qen e ¥ e ag gitfe w0 i —

'(i) mawﬁt—wmﬁﬁmwﬁwmﬁﬁ%;
(ﬁj q«;rqm%ﬂﬂﬁ@ﬁmﬁn%ﬁhﬁﬁﬁt—w%ﬁ‘v@aﬁ%mwﬁgﬁﬁﬁwﬁﬁﬁm
(iii) mﬁaﬁaﬁéﬁﬁfmw“wmfﬁi—wﬁ%ﬁ”mmt

. FOTiE FT S AT TeEY S PRI T UL — (1) e e g, Wi fie asn e ov 4w
Tee feraee stere forsh! B fAU oW ¥, % WAT-R Sar g9 g gty e faE qen o arene senet & famren
o o TR SIS SRR T RIS x TS Yt | oafuss et €1 ofi T8 sl st v 4 @ sifuwm e vl

(2) U@ T eSS o &, H et St ¥ & v S 2, st i s ey
witrera &1 # 2, snef

(1) W O HER g ], stere
(ii) TveE A dr AR

(3) su-fram (z)ﬁm@éﬁmmwmmw srere T BT o1 IS 7=y Wicwreen oW e
ferr =T g .

. sy o faent T wiaue — (1) 9 T 6 I S1erat Wol e STeraT s shamd ol W, Stgt el Wt o=
eI SEATEl Y Y <R S ¥, W T () e S x e S = s s T A wailia
Yt e st s (qrns), Gﬁm@ F are  orarE o O v % SRR 1 TR S ) fa u
QUEH STqqY & ' A S |

(2) 9 =@ = wfan T 5 i Tof T $e R WG Franfe T8 ¥, aeg St 3 P WENT | T
aﬁﬁuﬁaﬁ’ﬁaﬁmmaﬂm@maﬁaﬁwgﬁmmmﬁma@uwm%n

(. €. ©-16011/2/2003~-9r=]

A RS, g0 arad




[ T I—vg 3(1)] B T ol UHIH, : STHHRT . : 03

MINISTRY OF HEALTH AND FAMILY WELFARE
(Department of Health)
NO'HFICA_'IION

New Delhl, the 25th February 2004

L Short txtle and commencement.—( I}These rules maybe called the ngare es and other Tobacoo Products (Proh1b1uon
of Advertisement and Regulation of Trade and Commerce Productlon Supply and Distribution) Rules 2004.

(2) They shall come into force on the 1st day of May, 2004.
2. Definitions.—In these rules, unless the context otherwise requires,—

(a) “Act” means the Cigarettes and other Tobacco Products (Prohibition of Advertisement and Regulation of
Trade and Commerce, Production, Supply and Distribution Act, 2003;

(b) “section” means a section of the Act;

(c) “openspace” mentioned in Section 3(1) of the Act shall not include any place visited by the public such as
open auditorium, stadium, railway station, bus stop and such other places; and

(d) words and expressions used herein and not defined in these rules but defined in the Act, shall have the
nmeanings, respectively, assigned to them in the Act.

3. Prohibition of smoking in a public place.—(1) The owner or the manager or in charge of the affairs of a public place
shall cause to be displayed prominently a board, of a minimum size of sixty centimetre by thirty centimetre in the
Indian language(s) as applicable, at least one at the enfrance of the public place and one at conspicuous place(s)
inside, containing the waming “No Smoking Area—Smoking Here is an Offence”.

(2) The owner or the manager or in charge of the affairs of a hotel having thirty rooms or restaurant having seating
capacity of thirty persons or more and the manager of the airport shall ensure that,—

@ the smc;king and non-smoking areas are physically segregated;

i) the smoking area shall be located in such manner that the public is not required to pass through itin order
to réach the non-smoking area; and :

(i) each area shall contain boards indicating thereon “Smoking Area/Non-Smoking Area”.
4. Prohibition of advertisement of cigarette and other tobacco products.—(1) The size of the board used for advertisement
for cigarettes and any other tobacco products displayed at the entrance or inside a warehouse or a shop where
cigarettes and any other such tobacco products are offered for distribution or sale shall not exceed ninety centimetre

by sixty centimetre and number of such boards shall not exceed two.

{2) Each such board shall contain in the Indian language as applicable, one of the following warnings occupying
twenty-five per cent, of top area of the board, namely :—

( Tobacco Causes Cancer, or

@) Tobacco Kills.
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(3) The board referred to in sub-rule (2) shall contain only the brand name or picture of the tobacco product and no
other promotional message and picture.

. Pr ohibition of sale to iinors. —(1) The owner or the manager or the incharge of the affairs of a place where cigarettes
and other tobacco products are sold shall display a board of minimuum size of sixty centimetre by thirty centimetre at

conspicuous place(s) containing the warhing: “Sale of tobacco pxoducta to aperson under the age of- e1ghtecn years )

s apumshable oﬁence :in Indian laﬂguage(s) as apphcable

(2) The onus of proof that the buyer of the tobacco product isnot a minor lies with the sellcr of the tobacco products

The seller, i case of doubt, may request tobacco purchaser to provide appropriate evidence of havmg reached
eighteen years of age. .
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